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MISSION

To make every men look good and sharp,
both professionally and fashionably.
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CORE PURPOSE

Montzo life has developed its core purpose as a lifestyle
by improving the standard of living of its management, staff, 
customers, vendors, competitors, investors and promotional team.

Providing better working environment, mental and financial 
support to its management and staff team.

Making people brand conscious by introducing all  familiar & big brands.

A LIFESTYLE THAT EVERYONE DREAMS OFF 04



CORE VALUES

We fulfill our customer’s need- with
customer centric approach.

We always value our customer’s feedback
and suggestions to improve ourselves.

We provide an experience of “WOW” with
New-Different-Better actions.

 CUSTOMER EXPERIENCE

 We provide an experience of “WOW”

We take personal responsibility
in all situations (TPR).

We work with mutual respect as a
TEAM to achieve more.

We build & maintain good
relationship with all.

We be always united for the cause,
especially in our challenging time.

TEAM WORK

Our motto is “Together Everybody 

Achieves More”

We always upgrade our infrastructure,
people, systems and processes etc. 

We ensure that our today will be
better than yesterday. 

We always upgrade our domain expertise. 

We invest our time & money for
future development & upgradation.

UPGRADATION

 We always follow the “Kaizen” approach

We unconditionally love what we do.

We have the willingness to take up
pain without any expectation. 

We are always enthusiastic & energetic.

We take self initiative- be
proactive rather than reactive.

PASSION

 Our work culture is 

“We Love What We Do”
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HISTORY

YES, WE HAVE PULLED IT TOGETHER

Mlounge, a dynamic and diversified entity primarily focused on men's clothing 
vogue and trend has created a benchmark in the ever booming gents fashion 
journey. Primarily zooming on new trends and brands in men's style world. MLounge 
has it's aspiring inception in the year 2013 at Manjeri. Ever since its launch, it has 
emerged as the cardinal visiting location for the brand hunters in and around. 

Instilling the inspirations from this initial vestige, a well-planned and 
comprehensive step was the opening of MLounge at Perinthalmanna in the year of 
2015 which was a further viral footstep in the astounding elevation of the firm. 

With new dreams and in-depth commitment, former enterprise at 
Manjeri was relocated to a modish and absolutely convenient 
building where each floor is specified for each divisions of men's 
fashion and clothing habit. This multi-storeyed floor specified 
initiative boasts to be of unique and matchless in the state which 
addresses men's clothing culture. As an emerging entity with a 
hardcore belief in relevancy of men's clothing sector we are led by 
passion which catalyses our ascending dynamism in the industry. 
Now it is in Calicut also. 
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INSTILLING FASHION

INF Apparels, a pioneer in men's fashion industry, is an exploratory 
studio impassioned to revolutionize the business of fashion. 
Unfettered by preconceived style codes, the creations of the 
Group's brands signify the answer to the expedition of society 
lifestyle requirements, at the same time, serving as precursors and 
forerunners of ever-changing  fashion trends to prove that 
catching up with them is not impossible.

From the establishment, our purpose of existence is articulated as 
a stance that dwells at the core of our upbeat and operational 
principles and rudimentary values as relentless quality, responsive 
customer service and commitment for growth. It engraves the 
unimpeded progression that enriches the heredity of each brand 
promising exclusivity and distinctiveness. 

The company similarly relies on a collection of manufacturers and 
suppliers of premium apparels and accessories it builds long-
lasting collaborations with. INF Apparels' state-of-the-art 
methodology steered the group to strategically incorporate 
premeditated supply chain and integrated retail management in 
order to obtain and conserve its tremendous know-how of fashion 
industry and develop cohesive merchandising practices. 

I n f
apparels
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WE’RE HERE TO LEAVE A SIGNATURE

WHO WE ARE

INF Apparels is demarcated by the brands which it owns that exemplify 
stylishness, boldness, extravagance and cosiness which in fact 
substantiated its market leadership in the region. In a little while 
introduced premier international labels, enabling everyone the access 
the most prestigious global fashion wear and accessories. The 
collection of brands range from affordable and mass-market to 
luxurious, high-end style and cater to all men. It reaches its prospective 
customers through the upcoming chain of retail outlets in four distinct 
regions in the state. 

We remain consistent at the avant-garde of fashion and newness with a 
group of empowered and motivated hands working towards achieving 
dominance in quality, customer service, design and brand equity 
comparable to the best worldwide.
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DRIVEN BY PASSION

The verity that the ultimate manner to achieve the 
zenith of a business is that the particular business 
should be engrossed with seamless passion towards 
every aspects of business towards vision, quality of 
product and services, product promotion, employee 
well-being and also towards the entire industry has 
been proven accurate by Mlounge through realistic 
means. Mlounge as a team has a core belief that 
never ending passion towards business which is 
more than mere profit oriented approach, has 
facilitated it to explore new heights in the industry. 
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FASHION TRENDS NOW

Fashion is an emperor; no dictator is superior to that of fashion. 
Every man strives to endeavor the latest vogue with utmost craze. 
The concept of fashion never fades from the lives of people 
especially youngsters. The world of fashion is always committed to 
the spirit of diversity-diversity of brands, diversity of trends and 
diversity of choice. 

Fashion and life style has evolved to be assorted and has turn out to 
be inseparable among youth. The multi attitude towards fashion, 
trends and choice is moving forward strongly as the foremost aspect 
which affected the decision making processes- affordability factor-
no longer exists. Men, particularly young people have become 
trendier and brand conscious. They are also geared up to pay out 
huge amount of cash to possess the fashion attires of their 
preference. The expense behind this great approach is not taken into 
consideration. It has also evolved to be a manner for self-
expression. 

The promotional methods, financial status enhancement, 
availability of the products and increasing self-esteem among 
youngsters are some of the major factors behind this. By the 
booming conveniences of technology there is an unlimited exposure 
of global trends and clothing style currently. Specialty and the mode 
of occasions demands various style of clothing like formal, semi-
formal and informal. 

Fashion is in fact a positive approach towards life-the style of men's 
dressing, the brands they prefer and the icon they like to put up. It is 
also reflected in the accessories they choose. As the entire fashion 
world has been constricted to one's finger tips the fashion in Milan 
today is the fashion in our urban tomorrow. 
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MISSION
FACELIFT
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LOCATION

WE ARE JUST AROUND THE CORNER

Existing stores

Upcoming stores

3 Stores running successfully 

4 Upcoming stores in different districts

Each store is spacious up to 10,000sqft

Capable of managing customer walk-ins
up to 600 per day.Manjeri

Perinthalmanna

Calicut

Vatakara

Kannur

Thrissur

Kottakkal
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WHY THESE LOCATIONSKannur is an important commericial center from the 12th century, with active business 
connections with Persia and Arabia. Kannur city has a population of 56,823. Males constitute 
46.2% of the population. Kannur has an average literacy rate of 96.23%, higher than the 
national average of 74.04%. Kannur has a good road network connecting to Mangalore, 
Bangalore and Cochin. The railway station is also well connected to all parts of India. This 
highway is scheduled to be expanded to four lanes. 

KANNUR

VATAKARA

KOTTAKKAL

THRISSUR

Vatakara is a coastal town in the Kozhikode district. Vatakara is the second biggest town in the 
Kozhikode district. Vatakara mainly consists of two commercial hubs. The first hub is; centering 
the old bus stand with commercial establishments as old as hundred years. Recently the trend 
has shifted to the new bus stand area and the road towards Kannur. Many new establishments, 
including hospitals and flats are on the rise along the Nut street to PT Road highway junction, 
are planned over the coming years which will be the next commercial hub. A large number of 
people, especially in the Malabar regions, work in the middle eastern countries, and their 
remittances have a strong influence on the local economy. 

Kottakkal is a municipal town in Malappuram district in Kerala, southern India having 32 wards. 
It is located 12 km south-west of Malappuram, the district headquarters, and 12 km from Tirur 
Railway Station. The NH17 separates the municipality from Edarikkodu on some parts in the 
west. However, the fast developing Kottakkal urban area is now spread up to different parts of 
neighbouring panchayats such as Edarikkodu.

Thrissur is home to many leading Malayali entrepreneurs and is a major financial and 
commercial hub of Kerala. The city have a population of 315,957 in which males constitute 
48.2%. It has been the breeding ground for the Kerala footballers, and Football is the most 
popular sport in the city with two football stadiums. The highway traverses through the entire 
length and breadth of the city from different points and provides access to the nearby cities 
such of Kochi, Palakkad and Coimbatore.
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ENTIRE MANHOOD COUNTS

TARGET CUSTOMERS

Men constitute 100% of our customers

We are here for any male above 18 years old

Medium-high economic socio-cultural level

Contemporary, trendy and emerging 
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FOOTWEAR

WEDDING

PREMIUM

ECONOMY

WHITE

WATCHES

SPORTS

I n f
apparels
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PREMIUM APPARELS

The essence of MLounge lies in our philosophy that luxury brands are an 
experience above all. Our splendid mix of premium brands from across the 
globe ensures that the local market is spoilt for choice, from opulent to 
effervescent, by brands par excellence, both in quality and design. The 
expertise lies not merely in catering to a homogenous elite segment but in 
bringing an assortment of top of the line brands to tap the emerging market.  
We understand our growing affluent consumer market in all its many 
dimensions & prioritize affluent consumer values & pride whilst delivering 
value at par with the brands international standards.

BRANDS
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THE MOST AUSPICIOUS MOMENT

WEDDING

An arena entirely focused for complete men's wedding 
clothing solutions available under one roof is the area 
of expertise of this division. All the aspects of attires 
are made available and the customers' absolute list of 
nuptial apparels and associated fabrics which are 
associated with the auspicious occasion will be made 
available in this exclusive sector. 
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WHITE NEVER GOES WRONG

WHITE COLLECTION

Minimal, monochromatic outfit is always an appealing 
appearance! There's no secret trick to wearing white outfits 
– everybody can pull it off and look absolutely gorgeous. 
Moreover, white outfit looks spotless, crisp and completely 
confident to guarantee an appealing look. 

On the off chance that you question white is an unbalanced 
shading to style, that's a falsehood for noble men these 
days and white can be a striking colour that gives such a 
powerful impression and, to the point that can suit all 
shapes and sizes.
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WE MAKE IT WORTH

GENTS CASUALS

A gorgeous floor which represents a world of men's 
apparels-shirts, jeans and all other accessories 
ranging from formal classics to every day casuals. 
It provides complete clothing solutions for all 
occasions. This is proposed to be the most sought 
after location for those men who look for 
economical and elegant shopping. 
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GET CLOSER TO YOUR DREAM

SPORTS

We believe in the power of sports, in creating moments of 
glory, happiness amongst those playing and watching and 
inspiring a sense of purpose in the youth. Our purpose is 
centred on creating affordable products to enable young 
and enthusiastic sportspersons to participate in sports. 
Our products are defined by their quality and the spark they 
generate to enable better performance from athletes.  
Support these athletes in every moment of play through 
high performance products, becoming the products that 
help them perform at their optimum levels.
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BEING ON TIME MEANS A LOT

WATCHES

Your wrist watch just might be the most defining accessory 
you could choose. Whether your tastes run the gamut of 
designer to expensive watches—even sports multifunction 
watches—we know that what you put on your wrist takes 
thought and maybe even a little time to settle on. It's 
because you know that at a glance, your watch says 
something about you. And for the curious among us, it gives 
just enough insight into who you are.
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TO LEAVE A FOOTPRINT

FOOTWEAR

An inspiring and highly brand specific collection of 
footwear exhibiting excellent trends. The 
collection shelves will be occupied with array of 
footwear which hold an intelligent blend of formal, 
informal and trendy designs. Exceptionally eye-
catching and amazing display of footwear of all 
kind which will be unique in its appearance and 
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BRANDING 

The uniqueness and uniformity of the resources of Mlounge will be 
instituted in such a way in accordance with the new development. The 
extreme new outlook for all the properties associated ranging from the 
color pattern till the uniform code will be developed in such a way that 
it gives an optimum new and fresh urban appeal.

Absolutely planned and analyzed outdoor advertising which includes 
billboards and gorgeous signages are preferred as a part of the 
expansion. It should be setup by different approaches in order to make 
the reach maximum. Appealing and sufficiently informative hoardings 
will be fixed in prime and captivating locations where it attracts 
numerous people. 

As per the venture outline, in the upcoming juncture, a well-known and 
an exemplary celebrity should be assigned as the brand ambassador 
who will be proficient enough to convey the brand image and the 
business goodwill to new horizons. This prominent personality's 
charisma will make the shopping verdict of the affluent urbane 
ceaselessly inclined towards Mlounge. Name of this celebutante will 
be a synonym of Mlounge. 

Brand Ambassador 
In the process to get maximum number of valuable customer insights 
and to increase customer withholding and customer loyalty, a well-
organized social media promotion desk will be established. The main 
function of this digital desk will be to conduct campaigns focusing on 
customers who will be related with clothing fashion and trends. 
Besides another advancement will be to gather and to use customer 
data base to make smarter business decisions and to make optimum 
reach in an elegant way through day-to day active engagement of this 
digital desk. 

Social Media Campaign

Mlounge will have public relation experts to position the entity for 
promotions and to make impacts robustly in the mind of customers, 
employees and all the community associated with the enterprise. 
Public relations activities will be developed particularly to generate a 
strong brand image through ethical ways and also will be responsible 
to engender responsiveness and to promote various associated 
activities through different and efficient media sources like television 
channels, newspapers and fashion.

PR ActivitiesMlounge Property

Outdoor Campaign
In order to tap the potentiality created by various festival spells, an 
alluring and productive seasonally focused promotion schemes and 
campaigns are in the blue print which will enhance the sales during the 
time of tough competition, incorporating the specialty of the particular 
festival, various categories of promotional crusades are also in the 
sketch which will be unique in its functioning. 

Seasonal Activities
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CUSTOMER RELATIONS

Social Presence

Website Privilege Card

39,330+
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I n f
apparels

Become Part of the Big Family
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MEET THE PARENT

Montzo Life is an Indian approach with soaring commitment and passion 
towards clothing industry. The Level of dedication, expertise and passion that 
has been displayed by the company down through years has turn out to be a 
catalyst and growing strength for the company.

The main strategy of Montzo Life is mutual prosperity, for all associated, along 
with the prosperity of the firm. This is been reflected in all the business 
approaches as it gives utmost attention to all the trade factors associated.

Unique combination of business good will and enthusiasm inspires Montzo Life 
to have a splendid growth Pan India and to develop its head office at the world 
fashion capital in the year 2031.
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WE ARE A FAMILY

MONTZO LIFE holds some more major entities under its business 
umbrella apart from Mlounge. Montzo Life is proud itself to have a 
wealthy experience and immense reputation in the clothing industry. 
Our professional and dedicated approach always helps our valuable 
customers to access latest trends, brands, fashion and lifestyle 
clothing aspects with ease and comfort ability. We always insist on 
maintaining highly refined quality in all our business matrixes. There 
are some major and vibrant divisions that we have in our blue print 
which is going to be great business success in the years to come. 

An innovation venture from Montzo Life primarily focusing on 
maximum reach and also which helps business aspirants to explore 
the world of opportunities and possibilities in franchisee sector. 

Montzo Life also proposes to venture in kids clothing offering fabulous 
and attractive kids dress materials. The quality and durability of the 
particular clothing materials provided will be really matchless. The 
market knowledge, fashion updates and business backups give us 
immense confidence to plan out this initiative. 
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EXPANSION PLANS

Our corporate office will be in Paris.

We will be in the list of World’s
Great Place to Work.

We will be the shopping destination
for all celebrities.

We will have more than 5000 people
who work with us in a happy and passionate
working culture.

We will be in India, UAE, Qatar, Oman,
Bahrain, KSA (2013-22).

Malaysia, Singapore (2023-25)
and Netherlands, France, UK (2026-31).

We will be in world’s top 10 preferred
brand in men's segment.

We will incorporate best available
technologies to our retail stores.
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www.mlounge.com


	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16
	Page 17
	Page 18
	Page 19
	Page 20
	Page 21
	Page 22
	Page 23
	Page 24
	Page 25
	Page 26
	Page 27
	Page 28
	Page 29
	Page 30

